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BETTER BRANDS
DI STRI BUTI NG | NC.
VWol esal e Beverage Di strubutor

Mal t Beverage Products
Bl at z
Boddi ngt ons
DAB

Dos Equi s
Harbor City
Hoegaar den
Huber

Ber ghof f

J. W Dundee
Keyst one
Killian's
Labatt's

Lacr osse
Lower br au

Mol son

ad Style

Port Washi ngt on
Speci al Export
Spr echer
Tecate

Wi henst ephan

Soda Products

Aqua Spl ash
Bel | y Washes

Bl ack Bear

Bl ue Ox
Canfield's
Century Springs
Crush

Sundr op
Everfresh

Fuze

Gat or ade

d aceau Vitanin
Gaf's

Dad' s

Jones

Jol t

Kwencher

Main St. cafe
Nant ucket Nect ar
ad Towne
Oragi na
Schweppes

Seagr ans

Silver Creek
Spr echer
Stewart's
Vernor's

Sept ember 11, 2003

Attn: TTB Notice No. 4

Chi ef, Regul ations and Procedures Division
Al cohol and Tobacco Tax and Trade Bureau



P. O Box 50221
Washi ngton, D.C. 20091-0221

Dear Sir or Madam

Better Brands Distributing Conpany supports the proposed rule that was given in March of

2003 by the Tax and Trade Bureau that outlines the al cohol content requirenments in order

for Flavored Malt Beverages to be classified as beer. Especially, the Tax and Trade

Bur eau proposes that for any Flavored Malt Beverage to be classified as beer, the al coho

content fromdistilled al cohol cannot exceed 0.5% OOOOOOOOOO0O00000000000000000O00O0O0O0O0OOOC

Beer is a special product that has been regulated and taxed differently than all other

t hroughout our entire nation’s history. The Tax and Trade Bureau' s proposed rule is

consistent with thedOOOOOOOOOOOOO0OODOOOO0ODOOOOCODOOOOODOOOODOOOOODOOOODOOOOODOOOODO
historical interpretation of what constitutes beer and all other malt beverages. The

di stinct regulatory reatnent of beer is based on its age-old production process, and its
definition in the Internal Revenue Code dates back to the 1800’ s when Congress first

i nposed the beer excise tax. By adopting the Tax and Trade Bureau' s" .5% by vol une

standard" woul d guarantee the appreciation of beer and the brew ng process. OO00OO0O00O0O00000O0O

Havi ng a consistent regulatory policy is so crucial because while sone states enjoy

regul atory power over alcohol, nostly all follow federal regulatory guidelines. This
proposed rule would help to control an ogani zed narket pl ace and avoid costly and
confi.ising disruptions in state licensing, taxation and distribution policies, any of

whi ch woul d deal a severe blow to our distribution and many other distributors. OOOOOOO0OO0O

In turn, if traditional is lost it will only be a short tine before other producers and
di stributors of alcohol beverages try to categorize thensel ves as beer producers. OOO0OOOO0O0

Beer is not distilled spirits. Beer is not wine. Beer is not a product that has been nmade
through the distillation process. Beer is nade through the brew ng process which is
unique in itself. The 0.5%standard will ensure that the integrity of beer remains. 0000

Once again, Better Brands Distributing encourages the Tax and Trade Bureau to give fina
approval to the proposed 0.5% standard on Flavored Malt Beverages. 0000O000000O000000O0OOO

Si ncerely,

Jeffrey H Mller

Pr esi dent

WL62 N11819 Fond du Lac Ave. | P.O Eox 277 | Gernmantown, W 53022
(262) 251-1770 Fax: (262) 251-6701 | (262) 677-3232



