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Chi ef

Regul ati ons and Procedures Division

Al cohol and Tobacco Tax and Trade Bureau
Washi ngton, D.C. 20091-0221

Dear Sir/Madam

RE: TTB Notice Nunber Four

I thought the idea behind federal agencies like the TTB was to protect the interests of the people? Wy then are they even proposing the

rul es changes that | have just read in TTB Notice 4? |If they continue with these new regulations they will be adding nore taxes to a

product, which provides retailers with the meat and potatoes of their profit. Basically they will be hanpering consuners' ability to

purchase a product they enjoy and which spurs additional sales within stores as well. Please reconsider this destructive step before

augnenting rul es changes on flavored malt beverages! O0000000000000000000000000000O00O00000000C000ODOO0000000UOODOOOO00O0O00000O00OOOOOOGO

Taxes and regul atory burdens are already much too high. Anerica should be |ooking for ways to reduce these inpedinents to econom c

recovery, not to build them higher. W cannot hope to see any type of econonmic recovery if our regulating authorities keep taking nobney

out of the econonic system by oppressive rules and taxes. 000000000000000000000000000000000000000000000000000000000DO00O000000OOOOODOOOOOO
Statistics show that retailers, consumers and the federal tax authorities have done well by the regulations currently in place for

flavored malt beverages over the last 30 years. There is no need to add to the regulatory requirenents this industry is already meeting.



Even your own agencies recent research hamered this point home. Wiy then are you really attenpting to | ower the boomon flavored nalt
beverages, the consuners who enjoy themand the retailers who nmake a living fromtheir sale? O000O00000000D000O0OCDOOOOOODOOOODOOODOOOOOO
This woul d be a step backwards for regulatory policy in the U S. Please stop this rules change or at |east work out a fair conprom se.
Sincerely yours,
Johnson Ti sdal e

KI NGSTREE, SC. 29556



