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Brandon, MS 39042-2411

May 16, 2003
Chi ef
Regul ati ons and Procedures Division
Al cohol and Tobacco Tax and Trade Bureau
Washi ngton, D.C. 20091-0221
Dear Sir/Madam
RE: TTB Notice Nunber Four
For several years the ATF/ TTB performed an in-depth study of the effects of flavored nalt beverage sales on the federal excise tax receipts. They concluded that these sal es have no negative inmpact. Wy, then, is the TTB
trying to enforce rules changes on this product |ine under the snooth screen of protecting that sane excise tax? |If you take these steps, you will not only insure the destruction of snall retail stores across the country but
you will actually be enacting regulations that will attack excise tax receipts. Were is the logic? 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000D0000000000000DO0DOOO0OC

Retailers have built a strong base of loyal custonmers who are drawn to their store by the availability of flavored malt beverages and then make ot her purchases. By forcing content changes and price hi kes on these flavored
drinks, the TTB would be killing these products and that woul d jeopardize our entire revenue streamfromthese custoners.. OO0000000000C000000000O0000000O000O0O00DO0O0O0O0O00ODO0O0O00O0O0ODO0O0OOO0000000O000O00CO0O000O000DO0O0OOO0OCDO0O0O0O0000O0O0OOO0CODOOOO

It is time that the TTB and the flavored malt beverage industry cane together and found a solution to their problenms that will not destroy retailers or an entire narket in the process. Please reject these new regul ations.

Regar ds,



Shane Sanders



